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       With any business comes reviews, and they’re not always going to be positive. Reviewing businesses online is so easy nowadays, even more so now you can post directly onto businesses social media accounts. Because of how public this is it can be a little daunting for someone who has to reply. So here are a few tips for responding to negative reviews.

First things first, ignoring negative reviews or comments is not going to make them go away. If you ignore them, you’re ignoring them publicly and people will be able to see that you only replying to positive reviews. This could seem like you don’t care about your customers or their opinions. Make an effort to respond to every negative review or comment you get. Responding alone isn’t enough; you have to respond as soon as if you want to give off a good impression. If it takes you more than a day to respond to a review, you’re coming across as negligent.

When replying it’s easy to just acknowledge the review, but actually trying to fix the problem would be better. Do everything you can to fix the problem yourself. If you can’t, then redirect your customer to another member of your team who will definitely be able to help. Again, showing your customers that you are a company that cares. Doing whatever you can in order to increase customer satisfaction should be a priority.

Negative reviews aren’t just people bashing your business. They’re usually genuine customers expressing concerns or bringing up issues, so you should listen to them. Reviews, both good and bad, are a great way to see what you’re doing right within your business. They’re an even better way to see what you’re doing wrong. If you listen to your customers concerns and address them, you’ll be bound to get more positive reviews in the future. You are there to provide a service to your customers and if they aren’t happy, you should be doing everything you can to change that.

To talk to our social media team, call 0151 329 2993 today.

 
        

    
    

    

    

  
  
       Having a social media presence is a necessity these days, especially for businesses, however it can be a little overwhelming. If you want to make sure you’re doing everything properly, you should come up with a social media content plan. A social media content plan should answer 5 questions.

What do I want from my social media presence?

Knowing what you want will help you gauge your success and give you something to work for. Use SMART goals to help come up with simple and realistic goals for social media content plan. Smart goals are; specific, measurable, attainable, relevant, time related. For example you might want to aim to post 3-4 times a day, getting 30 likes on a post and 10 new followers a week. This goal gives you clear aims, constricted by a time frame and with something you can measure. They’re also attainable. You can’t give yourself the goal of 1000 new followers a day, when you know you’re a relatively small account; it’s just completely unrealistic.

Who is your target audience?

If you’re a company that sells mobility products for the elderly, you’re not going to include obscure slang and memes in your content, because your target audience wouldn’t understand it. When putting together your social media content plan, you want to know who you’re tailoring your content to and make sure it’s going to be exciting and enjoyable to whoever your audience is. 

What content are you going to post (and where)?

This question kind of has two parts. To know what content you’ll be posting, you’ll need to know what platform you’ll be using. If you are posting primarily on Facebook and Instagram, you’ll need two different types of content. Planning this ahead of time means you can start putting together some posts for scheduling and even prepare seasonal specific content. Scheduling posts so you know you’ll have a regular social media presence no matter how busy you get.  

Who will be creating the content?

Once you have figured out the platforms you’ll be using and are coming up with ideas for social media content, you will need to know who is going to be creating said content. For an Instagram account, you’ll be posting photographs or graphics, so who is going to be creating that? Will it be a hired photographer or just employee with a decent phone camera? It doesn’t matter, as long as they know they need to be creating the content.

How often are you going to post?

You can post content as frequently as you want but if you are trying to reach certain goals, it’s probably good you have some idea of how many times a week you will be posting. Depending on the platform, you can post a few times a day or even a few times a week. If you were using Twitter, rarely posting wouldn’t be suitable to the platform. Since you have picked your preferred platforms, you will know how often you should be posting. Come up with an amount and try to stick to it. If you feel like you need to post more or less after a while, adjust your content plan. 

If you need any advice or help with social media content, call us on 0151 329 2993 to talk to a member of our team.

 
        

    
    

    

    

  
  
       Today, if your business isn’t on social media then you’re doing it wrong. Social media is so important in keeping your businesses head above water, as social media marketing is an expanding network of opportunities.

Personalisation

Having social media for your business can help you give your business a personality. However, this isn’t branding. Social media accounts, especially Twitter, have been vital in raising business awareness. Engaging with customers in a relaxed way is becoming a very popular social media marketing strategy.

Connect more

Social media marketing means you can reach a larger audience. If you’re promoting a blog post, offer or product online, people can share your content with their friends. On some social media platforms, you’re also able to see what people are liking, meaning people have access to more content they’re not subscribing to. Growing your audience has never been easier, thanks to social media.

Cost-effective

Since you are online, there is a massive reduction in costs (unless you’re using online advertising, but that’s a conversation for another time). The main thing you may be spending money on is promoting your posts, a social media management tool or even an outsourced social media marketer.

Mobile users

Social media marketing is even easier with the help of mobile phones. Since mobiles have been around, people are almost always reachable. We can always keep up with social media, which means social media marketing can reach people on more occasions. This accessibility gives social media marketers an edge traditional marketing doesn’t have.

Analytics and tracking

When using social media, you have analytics information at your fingertips. You have data telling you what parts of your social media is doing well, and what isn’t. You can use this data to help you change and improve your social media strategy if it’s needed. Having access to this data is useful for putting together reports and predicting what future projects will work.

Get in touch with us at 0151 329 2993 to discuss how we can help you improve your social media marketing strategy.

 
        

    
    

    

    
  
  
       With today’s ever developing mobile technology and advancing social media apps, there is no excuse for not taking advantage of the mass of advertising opportunities available. Since it’s conception, Facebook has been connecting people all over the world, and now people are using it to connect businesses and their customers. 

There are many online advertising avenues to go down but Facebook Advertising is one of the better options. It’s easy, cheap and most importantly, it’s effective. With Facebook’s huge user base, you can be pretty sure that your audience is there. Facebook accounts for up to 15.8% of total time spent on the Internet, so the advertising potential is ridiculous. 

Remarketing

Thanks to remarketing, you can guarantee that people will be seeing your ads. Remarketing means that your ads are being shown to people who are already interested in your products or services, which we know because chances are they have already visited your website. We use a web pixel in order to track data from customers who have visited your website and store it in a custom audience.

Targeting

Facebook has incredibly specific targeting tools, so you can pick exactly the person you want to target your ad towards… and I mean very specific. Using this tool you can pick an audience who are reaching certain life events or even friends with people reaching these life events. 

Mobile Users

Is there anything better than being able to reach people when they’re on the go? By targeting mobile users, you open up a world of possibilities. There are 1.74 billion mobile active users on Facebook, which means that getting your ads to more people whenever you want has never been easier.  

Facebook Analytics

When using Facebook Advertising, you won’t have to worry about navigating a difficult system to find all the relevant data about your ads. Facebook has an easy to use interface, which spells out all the data for you, so you can understand even if you aren’t the most analytical. 

Facebook’s Pixel

If you really want to make the most of Facebook Advertising, you have to use Facebook’s tracking Pixel. With Facebook’s Pixel, you can make the most of Facebook’s advertising, with the benefits of remarketing and conversion tracking. Using the Pixel means you can determine what’s wrong with your ad, say you’re getting ad clicks, but no conversions. You can determine that your ad is intriguing enough, but maybe your offer or landing page isn’t. 

For more help with Facebook Advertising, get in touch with one of our team at 0151 329 2993.

 
        

    
    

    

    
  
  
       

Whether you’re using Twitter or Instagram, hashtags have become an integral part of using those platforms. The hashtags you choose for each post will help it reach its intended audience. Using hashtags is simple enough, but how can you make sure you’re using them the best way? 

How many Hashtags should you use?

This depends on the platform. Due to Twitter’s character limit, you will only want to add a minimal amount of hashtags to a post; no one wants to see a Tweet with almost every word as a hashtag.

When you are using Instagram, however, you can really go to town on hashtags. Some people dedicate a whole comment to hashtags on their posts. And just because you can put as many hashtags as you want on an Instagram post, doesn’t mean you should. Try to keep them concise and short, you don’t want to bore the people reading your posts.

Keep it relevant

Everyone hates spam, right? Filling up your caption on Instagram with irrelevant and unnecessary hashtags will only deter people away. You may think you’re getting your post out to more people, but by hashtagging ‘cats’ on your post about your business offers is only going to annoy people.

Finding the right hashtags

The easiest way to find out what hashtags to use is to see what other people are using. You can find online tools that do this but it’s easier just to get on Instagram or Twitter and check out posts yourself. Once you have figured out what hashtags other people have used on their posts, you will probably have a good idea what you should have on yours. 

Should you use hashtags?

If you want your posts to reach more people, yes. People will search a relevant hashtag for other posts, so putting a couple on your post means you’ll be easier to find than through chance. 

If you want more help with social media, call our team on 0151 329 2993 or drop us an email at info@optimia.co.uk.

 
        

    
    

    

    
  
  
       We’ve all seen examples of bad online marketing. Despite the existence of companies like Optimia, offering quality SEO writing and web building services, there are still businesses which bombard customers with spam emails or have websites which are nearly impossible to read.

So, how can your business attract customers without putting them off?

Be engaging

Badly written web copy is a sure way to lose potential customers. In fact, without proper attention to search engine optimisation, they may never find you to begin with – research has shown repeatedly that most people never view beyond the first page of search engine results. If your site is not in the top ten results, it is unlikely to attract many hits. Choose a professional SEO service, which specialises in writing creative copy with well-researched keywords sure to direct people to you.

Be attractive

If well-written SEO content brings people to your site, then looking good keeps them there. If your appearance is unprofessional, customers will assume your business is too. A good logo and a website which is pleasant to look at, with images and a clear layout, will inspire customers with confidence.

Be unique

Paying attention to your SEO ratings means identifying what is unique about your business. For example, if you sell clothes, using ‘clothes’ as a keyword would be unhelpful – it is too non-specific and open to far too much competition. Using ‘dressmakers Liverpool’, however, will bring you customers in the correct area looking for your own services. A good copywriter will research the best terms for your site.

Your customers do not want to be bombarded with messages. They want to be able to find you and to easily see how you can help them. This is why SEO services are so essential to modern marketing.

 
        

    
    

    

    
  
  
       You’re a Liverpool company. You want people in Liverpool to find your website, so they can see you offer the best services for them. What is the best way to do this?

Looking good

Looks matter with online marketing. A badly designed website which is hard to navigate and looks boring is going to put people off. However, a neat design, an attractive logo and a layout which is easy to read will fill potential customers with confidence. Pay attention to spelling and grammar as well – you want people to know you’re the most professional in Liverpool.

Word it right

Using the correct search engine optimisation can hugely increase hits to your website, and make sure the right people are looking. SEO looks at the key words which people search to find businesses like yours, and uses them to ensure you’re near the top of the search engine ratings. It needs to be specific – if your business is in Liverpool, you want local people to be able to find it.

Let them find you

Making sure the address of your company is prominently placed on your website will allow customers to easily see that they’ve found a local Liverpool business that can help them. Adding a map can make it even easier to see where you are placed. Online marketing may make advertising global, but your business is still local.

Be everywhere

You’ve got a good website, which is well designed, looks great, and is written to the best standards of SEO. What next? Well, online marketing is not just about your site itself. Social media and tools such as marketing landing pages which link back to your site are important to boost SEO ratings and reach more people in Liverpool.

 
        

    
    

    

    
  
  
       You know your business offers the best services in Liverpool, and you’ve got the website to prove it. It’s written to SEO standards so people can easily find you through search engines, and the spelling and grammar is perfect. The site looks great, is easy to navigate, and is generally a success.

Where do you go from here in your online marketing? Well, marketing landing pages can help bring in even more hits to your website, and make sure you reach even more people in Liverpool.

A marketing landing page is an SEO written web page which attracts the right customers from their search terms, and links them to your website. They are specific, for example targeting Liverpool customers to your local business.

Landing pages can also direct customers to specific offers or services – individual pages on your site rather than the home page. Customers may not spend the time to look through your website themselves, but may be more likely to take up your services if taken directly the one they want. Search engine optimisation can be even more specific for landing pages than for your site itself, ensuring customers find exactly what they’re looking for.

Analysing the data from marketing landing pages can be useful for collecting information about the types of visitors to your site. This can help you further improve it, and attract that kind of customers you want. For example, you can see which SEO key words work best, and re-write your site based on what works.

Online marketing is one of the most important aspects of advertising for businesses today, and marketing landing pages are an important part of that. To improve your SEO ratings and bring more customers to your Liverpool business, it’s worth investing in them.

 
        

    
    

    

    
  
  
       In the past, when people wanted a particular service, they might look in the Yellow Pages or ask a friend. Advertising options for businesses were, therefore, more hit and miss – how could you be sure what potential customers would look at? Things are simpler today. The first place people turn is most likely to be Google, even if they’re looking for their local Liverpool companies. That’s where search engine optimisation comes in.

Bringing people in

70% of traffic to web pages comes from search engines. A well-written website which uses the right keywords to feature prominently in searches is one of the best ways of bringing customers to your company. Using search engine optimisation will make your company easier to find. Other aspects of SEO include marketing landing pages and social media shares, all of which help ensure that your message is out there in Liverpool and beyond.

Making them stay

A badly written website which does not use search engine optimisation may not even attract hits since it will be hard to find. Even if it does, poor spelling and grammar or hard to follow paragraphs which do not get to the point quickly enough can put people off. Online marketing means making sure your website is precise, on message, and easy to find so that customers can have no doubt that you offer the best service in Liverpool.

Analysing data

A good SEO service will look at the specific requirements of your business to ensure the best keywords are selected for search engine optimisation which will bring the maximum number of hits to your site. But the work doesn’t end there – analysing your competitors and monitoring rankings to ensure your exposure is the best it can be are also important services.
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		The latest inbound and digital news, advice and insights from the Optimia team.

      

	  
	  	  
			
			Web Design

			Whether you need an E-commerce, brochure,
			multifunctional, social network or content
			managed website, we will be able to build your
			website with your business goals in mind.

			READ MORE
		  

		  
		  
			
			Search Engine Optimisation

			Whether you need an E-commerce, brochure,
			multifunctional, social network or content
			managed website, we will be able to build your
			website with your business goals in mind.

			READ MORE
		  

		  
		  
			
			Pay Per Click

			Whether you need an E-commerce, brochure,
			multifunctional, social network or content
			managed website, we will be able to build your
			website with your business goals in mind.

			READ MORE
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		What our Clients say

		
		

	  
	  	  
				
			  We came across Tom from Optimia through a networking event and decided to have a meeting to discuss our requirements. Tom sat down with us and we talked about where we were at that point with our website and where we wanted to be and by when. Tom was genuinely interested in our business and we immediately were stuck by his SEO knowledge and that he was constantly looking to keep on top of the most current SEO trends.
It was refreshing to hear that he was interested in our business without making the same bold predictions as other SEO companies did.

				Frank Crowley, Azure Overseas

			  
	
			  I used Tom at Optimia to bring my online business to the next level and that was achieved with some great SEO and marketing work surround big sporting events. Tom's ability to push my websites up the SERP's meant an increase in revenue for my business and his prompt responses to any problems meant a great working partnership between Optimia and Thatsagoal Media was easy to achieve.

				Thatsagoal Media

			  
	
			  Tom is incredibly talented and understood exactly what I wanted and needed for
				my website. Tom also designed my logo. He very quickly came up with over ten
				options and out of this came my logo which very cleverly portrays exactly what it
				is that my business is.

				Suzy Cooper, Positive Performance Coaching
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		  ABOUT US

		  We specialise in web design and digital
			marketing. We build high quality bespoke
			websites, combined with innovative online
			marketing techniques. Our focus is on
			delivering Search Engine friendly websites
			that really engage with visitors. All our
			websites can be optimised for other devices
			such as mobile and ipad, and marketed to
			increase traffic. Optimia will
			help your website achieve its full potential.

			
	  

	  
	  
		  CONTACT US

		  BOX STUDIOS:

			17 Boundary Street

			Liverpool

			Merseyside

			L5 9UB

			(FREE Parking)

			Telephone: 0151 329 2993

			Email: info@optimia.co.uk
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